
We pulled back the curtain 
with the industry’s first Digital 
Product Passport, enabling 
you to track your product’s 
entire journey and impact. 

We established a water testing 
mini-lab in Changunarayan’s 
City Hall in Nepal, providing 
a�ordable water testing to all 
inhabitants of the municipality, 
including:

For 15 years, we’ve funded clean 
water projects and in 2024 we 
made it o­cial. We joined 1% for 
the Planet, committing 1% of every 
sale to certified projects that drive 
our mission forward.

We kicked o� the year with 
the BYOB Challenge to shift 
behaviour from disposable 
to reusable, with 94% of 
participants saying the 
challenge made refilling 
second nature.

We made refilling easier with our

Dopper 
Water Tap,
stopping the sale of 218.000 
single-use plastic water bottles
(± 6.000 kg of plastic).

With Green Events, we 
developed the ‘Transition to 
Tap Water at Clubs and Events’ 
model: a clear, actionable 
framework to help organisers 
ditch packaged water for good. 
The model lays out five practical 
steps how to make tap water 
the norm.

We sold nearly

1,6 million
bottles in 2024, stopping 

828 million
single-use plastic bottles – and 

20,7 million kg
of plastic waste – from entering
our environment. 

Dopper Highlights

We upgraded Dopper Insulated and 
Steel to 90% recycled steel, cutting 
CO2 by 1.25 kg per bottle and water 
use by 130L per kg of material.

90% recycled

71 schools
& 15 health
centres


